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• Founded 100 years ago in London, UK

• 6,993 stores

• 400,000+ colleagues

• 80m transactions/week

• UK, Ireland, Malaysia, Thailand, Czech 
Republic, Slovakia, Hungary, Poland, India

Tesco.



The food industry 
has to change



We want to reduce the environmental impact of the average UK shopping basket by 
50%



• Sustainably source all our wild fish (Little Helps Plan, 2017) – 78.9% MSC certified at end 2019

• Ensure all our seafood can be traced back to its source (Tesco Seafood Policy, 2017: all of our wild sources are 
now publicly available through the Ocean Disclosure Project)

• Ensure that we don’t sell any species which appear as 'endangered' or 'critically endangered' on the IUCN Red 
List. (Tesco Seafood Policy, 2017)

• Zero-tolerance policy to IUU fishing. (Tesco Seafood Policy, 2017 & Signed up to EJF Transparency Charter, 2019)

• Focus on the most serious risks to workers throughout our supply chains, working transparently with 
NGOs, unions and others to identify and address them (Little Helps Plan, 2017)

• Average Forage Fish Dependency Ratio for oil (FFDRo) of fish feed among key salmon suppliers

Targets & measures.



Management

Port State Measures Agreement 

UN High Seas Treaty

International collaboration

Science based



Cross-sectorial 
collaboration



Aquaculture
The farming area with most potential to feed the increasing 

population



• Customers expect 100% sustainability

• Reduce pressure on marine ecosystems – and 
enable growth

• Thank you to the innovators and pioneers
- Algal oil
- Insect protein

• What else is there, and how do we move 
quicker together?

Feed.




