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Fisheries and Aquaculture Solutions



104 opportunities per year to choose seafood that ensures the long term 
health of aquatic ecosystems

Credits: Seafood Nutrition partnership (2017), M. Thompson (2008), J. Clermont (2010)
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Fisheries and Aquaculture Solutions

Pioneering corporate partnerships for seafood sustainability

Nutrition & Health



Our role in partnerships

Sustainability Policy

Environmental Assessment

Market Claims Staff 
Education

Wider 
engagement

Improvement 
Strategies



Drivers of confidence in sustainability

Photo credits: 1. Thompson, (2012), 2. www.fis.com/fis/worldnews/worldnews.asp?l=e&id=47798&ndb=1 (NOAA/Stock File/FIS, 3., 
http://alexandramorton.typepad.com/photos/fish_farms/sealiondrownedinfishfarmnet.html 4. : www.americastilapiaalliance.org, 5. 
jornalggn.com.br/blog/lucianohortencio/outono-no-parque-do-coco, 6., www.salmonfarmsireland.com/2013/09/complaint-may-reopen-sea-
lice-inquiry.html, 7. Thompson (2012), histroiadelacocinarecetasydemas.blogspot.com, www.beautifulpacificnorthwest.com/salmon-life-
cycle.html, Eppling (2011),).8: Seattle Times/Beau Garreau / DAKO. 5TUDIOS

http://www.americastilapiaalliance.org/


Four culture changes to increasing confidence

Be
Proactive

Be 
Transparent

Be 
Accurate

Be 
Collaborative



Being proactive is learning from previous mistakes



Being proactive during industry rapid growth

14% average 
annual growth 
since 2008

Intensification increases environmental 
risks

Farm management and regulation must 
improve accordingly. 



Being proactive is advancing solutions while addressing trade offs

Climate change adaption

Selective 
Breeding

Alternative feed ingredients

Disease resistance

Feed Efficiency

Solution



Being proactive is advancing solutions while addressing trade offs

Climate change adaption

Selective 
Breeding

Alternative feed ingredients

Disease resistance

Feed Efficiency

Escape
sProtect wild genetic 

resources

Sterility (e.g., triploids)

Improve holding systems

Solution

Trade off



Why be transparent? Because bad news can taint an industry

1

Sources: 1., www.shrimpalliance.com/category/trade/antibiotics/
2: www.state.gov/documents/organization/282798.pdf, 3. (Guzman (2018) Bloomberg news 
https://www.bloomberg.com/news/articles/2018-07-09/great-salmon-escape-threatens-to-taint-chile-fish-
farm-industry  
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http://www.shrimpalliance.com/category/trade/antibiotics/
http://www.state.gov/documents/organization/282798.pdf


Be transparent
Publicly available industry data

Source: pixabay.com/en/photos/iceberg/



Be transparent
Publicly available industry data

Regulation
s

Sources of Fish 
meal and oil 

Seed sources

Chemical useCommon farming 
practices

Escapes

Source: pixabay.com/en/photos/iceberg/

Enforcement data



Be transparent and share data

Images: 1. www.cargill.com/2018/cargills-iqshrimp-helps-farmers-manage-risk, 2. www.farmforce.com, 3. 
www.bapcertification.org, www.asc-aqua.org, http://www.ncsl.org/

http://www.cargill.com/2018/cargills-iqshrimp-helps-farmers-manage-risk
http://www.farmforce.com/
http://www.bapcertification.org/
http://www.asc-aqua.org/
http://www.ncsl.org/


Be accurate, especially when making market claims

Source:
TerraChoice (2010). sinsofgreenwashing.com

2. The Sin 
of No 
Proof

http://sinsofgreenwashing.com/


Be accurate…on traceability

Source: McDowell et al. 2018. https://apnews.com/73646ad2aaac4666a7124806b2e6a5bc

https://apnews.com/73646ad2aaac4666a7124806b2e6a5bc


Be accurate…and value verification

Sources: BAP Newsletter July 2018. ASC Update May 2018



Be accurate…and protect the trust in certification 

Source: https://livingoceans.org/sites/default/files/Seachoice-
ASCMSC-Report-Online.pdf

https://livingoceans.org/sites/default/files/Seachoice-ASCMSC-Report-Online.pdf


Be collaborative…and form effective partnerships

Industry NGOs Confidence 
in Solutions



Thank you!

Matt Thompson
Aquaculture Project Lead

Anderson Cabot Center for Ocean Life at New England Aquarium
mthompson@neaq.org

+1 617-226-2219
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