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Who is ASMI?   



Mission is to increase the economic value of the Alaska 
seafood resource through:

• Increasing positive awareness of Alaska seafood brand.

• Collaborative marketing programs that align ASMI and industry 
marketing efforts for maximum impact within the food industry.

• Championing the sustainability of Alaska seafood harvests resulting 
from existing fisheries management imperatives.

• Proactive marketing planning to address short and long-term goals 
while remaining flexible and responsive to changing environment and 
economy.

• Quality assurance, technical industry analysis, education, advocacy 
and research.

• Prudent, efficient fiscal management.



ASMI is a Resource.
• Consumer recipes
• Digital asset library for creative 
• POS and merchandising materials
• Customized promotional support

• Technical information including
sustainability, health and nutrition

• Species and harvesting information
• Consumer research
• Education and training materials



Sustainability is in Our Genes
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Sustainable, So Why RFM?

Alaska developed a credible certification alternative:

• Independent, third-party / formally accredited

• Directly based on FAO Code of Conduct for Responsible Fisheries

• Preserves the Alaska origin

• Cost-effective for supply chain

• Provides a consumer facing eco-label, but does not emphasize it

• Provides the Alaska industry, processors and Alaska fishermen access to the certifications without 
additional cost — not a pay to play model

ASMI conducted an open competitive RFP process to convert
the FAO key reference documents into auditable criteria

To protect and advance Brand Alaska



CHAIN OF CUSTODY STANDARD

RFM Program



Origin Label vs. Certification Seal

þAllows ‘certification claim’

þ Demonstrates traceability

þ No logo license fee!



Official gateway to Iceland

Global Recognition for RFM

Value of GSSI increases with more recognized programs

• GSSI is a global, multi-stakeholder initiative to streamline 
seafood purchasing decisions while promoting sustainability

• AK RFM is first to achieve GSSI recognition in July 2016!




