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1. INTRODUCTION

Summary of talk

1. Introduction to seafood consumption in China and
background to research.

2. Middle class seafood consumption.
3. Consumer attitudes.

4. Luxury seafood consumption trends.



1. INTRODUCTION

Seafood consumption in China

 Largest seafood consumer in
the world

* By 2030, 38% of global
consumption




1. INTRODUCTION

Research background

 Collaboration with Prof. Liu Neng at Peking University.

» Since 2010, semi-structured interviews and ethnographic
fieldwork with seafood restaurant operators, chefs, consumers
and traders.

* Quantitative survey of consumers in Beijing and Shanghal
(n=300).



2. MIDDLE CLASS CONSUMPTION

Purchasing locations
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Purchasing locations for marine and freshwater products (n=300)



2. MIDDLE CLASS CONSUMPTION

Consumption locations
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Consumption locations for marine and freshwater products (n=300)



2. MIDDLE CLASS CONSUMPTION

Annual spending on seafood

Shanghai: CNY4227
Beijing: CNY2402

« Lower socio-economic status: CNY 2642

 Middle socio-economic status: CNY2970
* High socio-economic status: CNY4273

* Groups with higher socio-economic status also eat
more out of home



3. CONSUMER ATTITUDES

Consumption motives
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3. CONSUMER ATTITUDES

Consumer attitudes on sustainability

| have heard of the animal protection

advertisement performed by Yao Ming —

| have heard of the animal protection

advertisement performed by Sun Li -
| have heard of the animal protection _
advertisement performed by Jackie Chan
| have heard of the animal protection _
advertisement with WWF
| have heard of none of the above [N
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Numbers of respondents exposed to environmental advertisements (n = 300)



3. CONSUMER ATTITUDES

Consumer attitudes on sustainability

* Marine Stewardship Council support 7.73 out of 10

« Support for MSC and environmental campaigns
both associated with higher levels of education

CERTIFIED

SUSTAINABLE

SEAFOOD

MSC ™
WWW.MsC.org



3. CONSUMER ATTITUDES

Consumer attitudes on sustainability

Mean scores of respondents

Limited quantitites and high prices of endangered
seafood species will lead to fewer buyers, and so they do
not need extra protection
Protection of endangered seafood species can be better
achieved by government regulations compared to public
awareness campaigns

Compared to sustainability, | am more concerned about
food safety when consuming seafood products

| prefer wild seafood, even though | cannot tell the
difference of wild from farmed

The open sale of seafood by 2a merchant proves that there
is no problem of sustainability

The consumption of myself or household will affect the
sustainability of a seafood species

Consuming rare and precious seafood products can
demonstrate my status and position

Huge consumption of certain seafood species by Chinese
consumers will threaten their existence

| basically don't ask if the product is in danger of
extinction when buying or consuming seafood
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Level of agreement

Respondents’ level of agreement with various statements concerning seafood sustainability (n= 300)



4. LUXURY SEAFOOD CONSUMPTION

* Crack down by government
on corruption, including
banquets

 \Wider economic slowdown




4. LUXURY SEAFOOD CONSUMPTION

Shark fin

Shark fin declining in
popularity

Government anti-
corruption campaign

Consumer awareness
campaigns
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Fake shark fins
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