


THE QUESTION 

How does seafood stack up against other 
proteins in dinnertime decision-making? 

vs. 



How does dinner planning translate into 
grocery shopping? 

THE QUESTION – MORE SPECIFICALLY 

How do consumers plan for dinner? 

How does seafood stack up against other 
proteins? 
When given a choice, what do consumers 
pick? 



HOME-COOKED DINNERS 

Home-cooked 
dinners per 

week 
(on average) 

Beef 

Seafood 

Pork 

5.3 
Poultry 1.9 

times per week 

1.5 
times per week 

1.0 
times per week 

0.9 
times per week 



DINNER PLANNING 

Of consumers 
start planning 
for dinner that 

day 

At  
home 

63% 

18% 
10% 9% 

At  
work 

At the 
store 

On the 
go 

29% include partners in planning 

13% include children in planning 



GROCERY SHOPPING 

Purchase a week 

or more’s worth 

of groceries at a 

time 

71% 

Are pretty 
sure 

Have a 
general idea 

Decide at 
the store 

Pre-store meat, poultry, or fish decision 
59% 

32% 

9% 

57% change their mind at the grocery 
store at least once per month 



THE SEAFOOD MARKET 
Seafood 
Selectors 

Premium 
Protein 

Purchasers 

Harried 
Healthies 

Deal 
Enthusiasts 

Plan 
Ahead-ers 

Budget-
Conscious 
Consumers 

Health and 
nutrition 

drive 
dinnertime 
decisions 

Flavor drives 
dinnertime 
decisions 

Cost is not of 
high concern 

Busy lives 
drive dinner 

decisions 

Concerned 
about 

preferences 
and 

convenience 

Cost, flavor, 
and 

household 
preferences 

are all 
important to 
dinnertime 
decisions 

Plans ahead 
Concerned 

about 
household 

preferences 
and cost 

Cost is most 
important 

Flavor and 
nutrition take 

a back 
burner to 
protein 
prices 



PROTEIN DECISIONS 
Seafood 
Selectors 

Premium 
Protein 

Purchasers 

Harried 
Healthies 

Deal 
Enthusiasts 

Plan 
Ahead-ers 

Budget-
Conscious 
Consumers 






