
Traceability  
 

Engaging your customers 
 

plarkins@traceregister.com  



•  Founded in 2005 
–  based on seafood industry operational experience  

•  Headquarters in Seattle with world wide support (7 languages 
inc. Spanish and Portuguese) 

•  System Operational in 2006 
–  Current version 3.4 

•  Supports leading standards 
–  BAP, GFSI, GlobalGAP, PTI, GS1, etc. 
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Web Based Traceability 
 

Helping you trust what you buy 



Traceability Drivers   
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Safety & Quality Sustainability & Legality 

Branding & Marketing 



Trace Register is a flexible 
product information platform 
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Traceability … and much more  
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Safety & Quality Sustainability & Legality 

Branding & Marketing 

•  Traceability 
• Lab reports 

•  3rd party labs 
• Attachments 

• Quality Attributes  
 

•  Electronic proof of BAP certification  
•  Attachment of permissions, audit 
reports etc 
•  Reporting of sustainability metrics. 
•  Shipment management (FDA imports) 
 

•  Marketing module simple “out 
of the box” set up for marketing 
via step by step set up to 
generate web pages and QR 
codes 
 



•  Enhances Credibility  
•  Innovative Medium  
•  Tells a “Story”  
•  Educates and Informs 

 Traceability: Branding and Marketing 



Engaging the Consumer 

To the shopper… 



 Example - Yukon River Salmon 
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Marketing Widget – desktop set up 
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Engaging the Consumer 
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Engaging the Consumer 



Marketing module set up for cell 
phones – step by step set up 
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Follow the steps to develop 
your marketing message  
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Example Potts Harbor 
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QR code takes you to a short url 
trce.us/8g 
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Example Emerils Shrimp 
trce.us/eh  
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trce.us/eh  
        



? 

 Traceability: Ways to engage the customer 

Engage the buyer 

   Safe, Premium, Sustainable General 
Message 

Specific Prove the source, Tell the story 
Confidence and Trust 






